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Executive Summary

This report communicates key results from an empirical survey on the Information and Communication Technology (ICT) practices of 1,046 community and voluntary organisations in New Zealand. The research focused on the adoption and implementation of ICT in non-profit organisations. A comprehensive seven-page questionnaire was mailed to organisations in late November 2005. A total of 2,775 surveys were sent out, however 224 were returned due to invalid addresses, and another eight were returned because the organisations no longer existed. Hence, 2,543 surveys were received by valid organisations, of which 1,046 organisations returned completed surveys, indicating a response rate of 41%. To consider how different size organisations adopt and use ICTs, the data has been divided into three groups based on annual budget size: under $10,000, $10,000 - $100,000, and over $100,000. 

Organisation Characteristics

· The primary client group that most organisations aim to serve is their local community. Women, children, and young people are also significant groups served by these organisations.

· Organisations with larger budgets tend to be located in urban areas.

· 94.4% of respondents describe themselves as either local or national New Zealand organisations; 5.6% are affiliated with international organisations. 

· 89.2% of organisations with an annual budget under $10,000 do not have any paid staff. The number of organisations without any paid staff decreases to 51.4% for organisations operating between $10,000 and $100,000, and to only 6.7% of organisations with a budget over $100,000.

The Organisation’s Website

· 77.7% of organisations with an annual budget under $10,000 did not have a website at the time of the survey. The number of organisations without a website drops to 64.4% for organisations with an annual budget between $10,000 - $100,000, and to 43.5% for organisations with an annual budget over $100,000.

· For those organisations that have a website, most have been established for at least three years.

· The overwhelming majority of organisations with a website agree that the main objective of their website is to provide information to others, to promote their services, and to improve the way they serve their constituency.

· Overall, most organisations with a website host it themselves, while the second most popular method is to contract a NZ for-profit company. For organisations with a budget over $100,000 however, contracting a NZ website hosting company is the most popular option.

· Of organisations with a website, early 30% of organisations with a budget over $100,000 update their websites weekly. Organisations with smaller budgets tend to update their websites monthly or less frequently, often with long periods in between.

· Of organisations with a website, over 85% have assigned someone responsible for managing their website. For organisations with budgets under $100,000, this person is generally a volunteer, and volunteers are also relied upon to provide technical support.

· When it came to creating the website, most organisations with a budget over $10,000 used an outside vendor, whereas those with smaller budgets again relied on volunteers.

· A large percentage (38.4%) of all organisations that have a website believe they have a high or very high level of technical expertise available to them within their organisation for managing their website.

Information & Communication Technology

· Organisations with a budget under $100,000 generally do not have a line item in their budget for on-going computer-related training, purchasing or updating software and hardware, maintaining computer systems, or developing their website. This situation is most pronounced for organisations with a budget under $10,000.

· Less than half (47.7%) of all organisations’ staff can access email remotely, and over 65% of organisations’ staff cannot access their internal online resources remotely.

· The overwhelming majority of all organisations surveyed have not conducted a formal assessment of their technology needs and do not have a long-term technology plan.

· In regard to not using the Internet to the extent they think they should, organisations named the following as the three biggest barriers: a lack of staff, a lack of financial resources, and an uncertainty as to whether it would be useful to their organisation. Other important obstacles include being too busy to learn about the Internet, a feeling that it would not be useful to the groups the organisation serves, and a lack of understanding about how the Internet works.

· If the funding was available, organisations identified that the following seven major services would be helpful: assistance with developing a website, assistance with enhancing and updating a website, computer software training, computer and printer maintenance and support, updating virus software, on site technology training and consultation, and assistance with installing hardware.

· Regardless of whether they actually use these tools, organisations identified the following as most likely to be of benefit: creating records, external communication, accessing online databases, improving organisational image, researching funding sources, internal information sharing, and applying for funding.

Overall, there is a correlation between the presence, use, and knowledge of ICT, on the one hand, and the annual budget available to organisations on the other. That is, larger organisations were more likely to have websites and other ICT applications. They were also more likely to have budgets dedicated to ICT, long-term technology plans, internal expertise for ICT use, and more likely to see ICTs as useful for their organisations. In most cases, they were also more likely than smaller organisations to want additional support for ICT use.
Detailed Analysis

Section 1: Organisation Characteristics

Q1: Which of the following most accurately describes the primary groups your organisation aims to serve?  [Multiple selections were allowed]

	(
	Women

	(
	Children

	(
	Young people

	(
	Maori

	(
	Pacific People

	(
	Other ethnic group (please specify:_____________ )

	(
	Immigrants

	(
	Disabled people

	(
	People with specific health problems

	(
	Local community generally

	(
	Other organisations

	(
	Other (please specify:  _____________________ )


Under $10,000

The largest group of organisations aim to serve their local community generally (52.1%). The second largest group served is ‘other’ (15.4%), indicating niche groups. Women (5.6%), children (5.9%) and young people (7.4%) followed as three other important groups served by organisations operating under $10,000.

$10,000 - $100,000

The largest group served by these organisations is also the local community (50%). Both children (7.6%) and young people (10.4%) remain significant groups served. 

Over $100,000
Although the largest group served by these organisations remains the local community, the percentage drops to 37.9%. The second largest group served is children (14.1%). Also, there are four other groups that are catered to more by these organisations; they are disabled people (6.6%), Maori (5.9%), people with specific health problems (5.5%) and the elderly (3.1%). 

Primary Groups Served by Organisations (Under $10,000)
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Primary Groups Served by Organisations ($10,000 - $100,000)
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Primary Groups Served by Organisations (Over $100,000)
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Primary Groups Served by Organisations (All Organisations)
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Q2: Which of the following best describes the location of your organisation?
	_____
	Urban centre

	_____
	Small town

	_____
	Rural

	_____
	Remote rural


All Organisations

Regardless of budget size, most organisations were located in urban centres, followed by small towns, rural areas, and remote rural areas, respectively. For organisations with a budget under $10,000, the percentage located in urban centres, small towns, and rural areas are 39.2%, 37.5% and 20.6%. The percentage of organisations located in urban areas increases to 49.1% for those with budgets between $10,000 - $100,000, and increases to 61.9% for those with a budget over $100,000. At the same time, the percentage of organisations located in small towns drops to 35% for $10,000 - $100,000 organisations, and continues to drop to 23.4% for those with budgets over $100,000. Hence, of the organisations surveyed, those with larger budgets tend to be located in bigger urban areas.

Location of Organisations (Under $10,000)
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Location of Organisations ($10,000 - $100,000)
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Location of Organisations (Over $100,000)
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Location of Organisations (All Organisations)
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Q3: What is your organisation’s main mission or service area?
	(
	Arts/culture 

	(
	Sports/recreation 

	(
	Education and research

	(
	Environment, animal protection

	(
	Health

	(
	Social services

	(
	Community development, housing

	(
	Employment, training

	(
	Law, legal services

	(
	Civic, advocacy, politics

	(
	Grant-making, fund-raising, voluntarism promotion

	(
	International activities

	(
	Religion

	(
	Business, unions, professional associations

	(
	Other (please specify: _______________________ )


Under $10,000

36% of these organisations shared the similar mission or service area of sports/recreation; 11.2% named their service area as arts/culture.

$10,000 - $100,000

Sports/recreation remains the largest service area for these organisations (31.5%), and both education/research (10.6%) and social services (13.2%) are more greatly represented.

Over $100,000

These organisations seem to be less involved in sports/recreation (17.9%) than those with smaller budgets, however other service areas are more greatly represented. These include education/research (15.3%), social services (14.9%), health (11.9%), and employment/training (3.7%).

All Organisations

As can be expected, service areas that require significant funds, such as health, are represented by organisations operating with larger budgets.

Main Mission or Service Area (Under $10,000)
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Main Mission or Service Area ($10,000 - $100,000)
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Main Mission or Service Area (Over $100,000)
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Main Mission or Service Area (All Organisations)
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Q4: Which of the following best describes your organisation?

	_____


	An independent organisation with a formal affiliation to similar organisations in New Zealand

	_____


	An independent or stand-alone organisation with no formal affiliation to similar organisations

	_____
	A local branch of a national organisation

	_____
	A local branch of an international organisation

	_____
	The New Zealand headquarters of an international organisation


All Organisations

45.7% describe themselves as an independent organisation with a formal affiliation to similar organisations in NZ.

34.8% describe themselves as an independent organisation with no formal affiliation to similar organisations in NZ. 

13.9% describe themselves as a local branch of a national organisation.

4.3 % describe themselves as a local branch of an international organisation.

1.3 % describe themselves as the NZ headquarters of an international organisation.
Business Type (All Organisations)
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Q5: What is your organisation’s total annual budget?
	(
	Less than $10,000

	(
	$10,001 – to $99,999

	(
	$100,000 to $499,999 

	(
	$500,000 – $999,999

	(
	$1,000,000 to $9,999,999 

	(
	$10,000,000 to $19,999,999

	(
	$20,000,000 to $29,999,999

	(
	$30 million to $50 million

	(
	More than $50 million


All Organisations

37.2% of organisations surveyed have a total annual budget of less than $10,000.

35.5% of organisations surveyed have a total annual budget between $10,000 - $100,000.

27.3% of organisations surveyed have a total annual budget greater than $100,000.

Annual Budget (All Organisations)
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Q6: How many paid staff are associated with the office where you work?
Under $10,000

89.2% of these organisations do not have any paid staff.

$10,000 - $100,000

51.4% of these organisations have no paid staff.  Most others have one or two paid staff.
Over $100,000

Only 6.7% of these organisations have no paid staff. 29.4% have 10 or more paid employees.
Q7: How many unpaid staff are actively involved with the office where you work?
Under $10,000

20% of these organisations have no unpaid staff.

20% have one unpaid staff member.

16% of these organisations have 10 or more unpaid staff.

$10,000 - $100,000

16% of these organisations have no unpaid staff.

30% orgs have 10 or more unpaid staff. 

10% have one unpaid staff member.

12% have two unpaid staff.

Over $100,000

34% of these organisations have no unpaid staff.

8% have one unpaid staff member.

28% organisations have 10 or more unpaid staff.

Number of Unpaid Staff (Under $10,000)
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Number of Unpaid Staff ($10,000 - $100,000)
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Number of Unpaid Staff (Over $100,000)
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Section 2: The Organisation’s Website

Q9a: Does your organisation currently have a website?
Under $10,000

22.3% of these organisations had a website.

$10,000 - $100,000

35.6% of these organisations had a website.

Over $100,000

56.5% of these organisations had a website.
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Q9b: If your organisation currently has a website, when was this website first established?
Under $10,000

For the 22.3% of these organisations that have a website, the average age of these websites is 3 years 7 months at the time of reporting. Two organisations have had their websites for 11 years, and 11.1% of these organisations that have a website have had it for 5 years.

$10,000 - $100,000

For the 35.6% of these organisations that have a website, the average age of these websites is 3 years 4 months at the time of reporting. One organisation has had its websites for 9 years, and 11.7% of these organisations that have a website have had it for 2 years.

Over $100,000

For the 56.5% of these organisations that have a website, the average age of these websites is 4 years 2 months at the time of reporting. 11.7% of these organisations that have a website have had it for 4 years.

Q10: What are the primary purposes your website serves? [Multiple selections were allowed]
All Organisations

97.6% agree or strongly agree that a primary purpose of their website is to provide information to others.
90.3% agree or strongly agree that a primary purpose of their website is to promote their services. 

63.8% agree or strongly agree that a primary purpose of their website is to improve the way they serve their constituency.

35.9% agree or strongly agree that a primary purpose of their website is to enable others to provide them with information.
35.5% agree or strongly agree that a primary purpose of their website is to sell products and services.

28.2% agree or strongly agree that a primary purpose of their website is to mobilize volunteers.
	 
	To provide information to others


	To promote our services


	To improve the way we serve our constituency


	To enable others to provide us with information


	To sell products and services


	To mobilize volunteers



	All organisations
	97.6
	90.3
	63.8
	35.9
	35.5
	28.2

	Under $10,000
	96.6
	86.6
	66.2
	50.7
	23.8
	28.3

	$10,000 - $100,000
	97.6
	90
	64
	47.2
	32.3
	44

	Over $100,000
	98
	92
	63.1
	25.6
	45.9
	24.8


Q11: Who hosts your organisation’s website?
All Organisations

45.2% of all organisations with a website host their own website.

31.4% use a New Zealand for-profit company to host their website.

12.1% use another New Zealand nonprofit organisation to host their website.

4.5% use an overseas for-profit company to host their website.

1.7% use an overseas nonprofit organisation to host their website.
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Q12: How often do you update the content on your website?
All Organisations

12.8% update the content on their website quarterly.

28.5% of all organisations with a website update the content on their website monthly.

20.8% update the content on their website weekly.

8.3% update the content on their website daily.

13.1% update the content on their website ‘as needed’. 

The frequency at which website content is updated has a positive relationship with the size of budget available.


[image: image20.emf]0

5

10

15

20

25

30

35

40

Under 10K 10-100K Over 100K

Quarterly

Monthly

Weekly

Daily

As needed


Q13a: Is there someone assigned responsibility for managing your website?
All Organisations

86.7% of all organisations with a website have someone assigned responsibility for managing their website.

Under $10,000

86.6% of these organisations have someone assigned responsibility for managing their website.

$10,000 - $100,000

85.4% of these organisations have someone assigned responsibility for managing their website.

Over $100,000

85.3% of these organisations have someone assigned responsibility for managing their website.

Q13b: If there someone assigned responsibility for managing your website, who has that responsibility? [Multiple selections were allowed]
All Organisations

30% of all organisations with a website have volunteers assigned responsibility for managing their website.

22.7% have other internal staff assigned responsibility.

19.5% have committee or board members.

Understandably, organisations with smaller budgets rely on volunteers to manage their websites rather than other internal staff, due to financial constraints.

Under $10,000

47.3% of these organisations have volunteers assigned responsibility for managing their website.

35.1% have committee or board members assigned responsibility.

$10,000 - $100,000

40.7% of these organisations have volunteers assigned responsibility for managing their website.

25% have other internal staff assigned responsibility.

11.1% have committee or board members.

Over $100,000

14% have an internal Information Systems department assigned responsibility.

42.1% of these organisations have other internal staff assigned responsibility for managing their website.

11.6% have volunteers.

Group Responsible for Managing the Website (Under $10,000)
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Group Responsible for Managing the Website (10K-100K)
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Group Responsible for Managing the Website (Over $100,000)
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Group Responsible for Managing the Website (All Organisations)
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Q14: Who created your website? [Multiple selections were allowed]
All Organisations

28.7% of all organisations with a website said an outside vendor created their website.

21.3% said committee or board members created their website.

19.9% said volunteers created their website.

11.5% said other internal staff created their website.

Under $10,000

36.3% of these organisations said volunteers created their website.

35.0% said committee or board members created their website.

$10,000 - $100,000

26.2% of these organisations said an outside vendor created their website.

24.6% said volunteers created their website.

23.0% said committee or board members created their website.

Over $100,000

41.4% of these organisations said an outside vendor created their website.

17.9% said other internal staff created their website.

12.9% said committee or board members created their website.

Group Responsible for Creating the Website (Under $10,000)
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Group Responsible for Creating the Website ($10,000 - $100,000)
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Group Responsible for Creating the Website (Over $100,000)
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Group Responsible for Creating the Website (All Organisations)
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Q15: Evaluate the level of technical knowledge within your organisation for managing the website.

All Organisations

16.4% assessed themselves as having a very high level of technical expertise

22% of all organisations with a website assessed themselves as having a high level of technical expertise within their organisation for managing their website.

31.8% assessed themselves as having neither a very high nor a very low level of technical expertise.

Under $10,000

22.5% of these organisations assessed themselves as having a high level of technical expertise within their organisation for managing their website.

18.8% assessed themselves as having a very high level of technical expertise.

32.5% assessed themselves as having neither a very high nor a very low level of technical expertise.

$10,000 - $100,000

15.2% assessed themselves as having a very high level of technical expertise.

20.8% of these organisations assessed themselves as having a high level of technical expertise within their organisation for managing their website.

29.6% assessed themselves as having neither a very high nor a very low level of technical expertise.

Over $100,000

16% assessed themselves as having a very high level of technical expertise.

22.2% of these organisations assessed themselves as having a high level of technical expertise within their organisation for managing their website.

33.3% assessed themselves as having neither a very high nor a very low level of technical expertise.

Section 3: Information & Communication Technologies

Q16: Who provides technical support for your ICT equipment and systems?

All Organisations

40.4% of all organisations said volunteers provide technical support for their ICT equipment and systems.
30.6 % said an outside vendor provides technical support.

6.1% said an internal Information Systems department provides technical support.

9.2% said other internal staff provide technical support.

Under $10,000

57.7% of these organisations said volunteers provide technical support for their ICT equipment and systems.

13.0% said an outside vendor provides technical support.

$10,000 - $100,000

46.9% of these organisations said volunteers provide technical support for their ICT equipment and systems.
30.3% said an outside vendor provides technical support.

Over $100,000

47.4% of these organisations said an outside vendor provides technical support for their ICT equipment and systems.
16.5% said volunteers provide technical support.

12.4% said an internal Information Systems department provides technical support.

17.7% said other internal staff provide technical support.

ICT Technical Support Provider (Under $10,000)
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ICT Technical Support Provider ($10,000 - $100,000)
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ICT Technical Support Provider (Over $100,000)
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 ICT Technical Support Provider (All Organisations)
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Q17: Evaluate the adequacy of the technical support available to you.
Not surprisingly, the adequacy of technical support increases with size of budget. That is, organisations with more money perceive that they have a higher level of technical support.

Under $10,000

27% of these organisations believe they have a high or very high level of technical expertise available to them.

77% believe they have a low or very low level of technical expertise available.

$10,000 - $100,000

42% believe they have a high or very high level of technical expertise available.

[There is an error in the analysis of this group’s responses to this item, which I will correct asap—TZ]
Over $100,000

58% believe they have a high or very high level of technical expertise available.

13% of these organisations believe they have a low or very low level of technical expertise available to them.

Adequacy of Technical Support Available
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Q18: Evaluate your organisation’s key decision-makers’ level of knowledge about computer technologies. 

Similar to question 17, the adequacy of decision makers’ knowledge increases with size of budget. That is, organisations with more money perceive that their decision-makers have greater knowledge of ICTs.

Under $10,000

25% of these organisations believe their organisation’s key decision-makers have a high or very high level of technical knowledge about computer technologies.

35% believe their organisation’s key decision-makers have a low or very low level of technical knowledge.

$10,000 - $100,000

36% of these organisations believe their organisation’s key decision-makers have a high or very high level of technical knowledge about computer technologies.

31% believe their organisation’s key decision-makers have a low or very low level of technical knowledge.

Over $100,000

40% of these organisations believe their organisation’s key decision-makers have a high or very high level of technical knowledge about computer technologies.
17% believe their organisation’s key decision-makers have a low or very low level of technical knowledge.
Key Decision-makers’ Level of Technical Knowledge
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Q19: Is there a line item in your budget for:

	
	Yes
	No

	Maintaining computer system? 
 
	
	

	Purchasing/upgrading software?
	
	

	Purchasing/upgrading hardware?
	
	

	On-going computer-related training?  
	
	

	Developing your website? 

	
	


The following table presents the percentage of participants who responded yes for each item:
	 
	Maintaining computer system


	Purchasing/upgrading software


	Purchasing/upgrading hardware


	On-going computer-related training


	Developing  the        website



	Under $10,000
	13.3
	8.9
	9 
	6.2
	8.9 

	$10,000 - $100,000
	30.1
	25.9
	20.5
	14.7
	18.2

	Over $100,000
	68.9
	58.5
	57.6
	41.9
	37.3


Q20: If your organisation has more than one location, are your offices networked so you can share information electronically among different locations?
Under $10,000

74% of these organisations have only one location. 

8 % have networked offices.


$10,000 - $100,000

68% of these organisations have only one location. 

12 % have networked offices.
Over $100,000

64% of these organisations have only one location. 

23 % have networked offices.
Percentage of Networked Offices
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Q21 - 24

Q21:
Can staff access email remotely?

Q22:
Can staff access the organisation’s internal online resources other than email remotely?

Q23:
Has your organisation conducted a formal assessment of your technology needs and status?

Q24:
Does your organisation have a long-term technology plan?
Q21: Can staff access email remotely?
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Q22: Can staff access the organisation’s internal online resources remotely?
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Has your organisation conducted a formal assessment of your technology needs and status?
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Does your organisation have a long-term technology plan?
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Q25: What kind of Internet connection do you have in your office?
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Type of Internet Connection Used in the Office

Q26: Which of the following describes the average computer in your office?

	(
	Purchased new, less than 1 year old

	(
	Purchased new, 1-2 years old

	(
	Purchased new, 2-3 years old

	(
	Purchased new, more than 3 years old

	(
	Acquired second hand less than one year ago

	(
	Acquired second hand 1-2 years ago

	(
	Acquired second hand 2-3 years ago

	(
	Acquired second hand more than 3 years ago

	(
	Don’t know


Under $10,000

19.2% of these organisations described the average computer in their office as purchased new, 2-3 years old.

17.4% don’t have a computer. 

16.2% described their average computer as purchased new, 1-2 years old.

12.55% described their average computer as purchased new, less than 1 year old.

13.6% described their average computer as purchased new, more than 3 years old.

$10,000 - $100,000

25.2% of these organisations described the average computer in their office as purchased new, 1-2 years old. 

20.6% described their average computer as purchased new, less than 1 year old.

16.3% described their average computer as purchased new, more than 3 years old.

13% described their average computer as purchased new, 2-3 years old

8.6% don’t have a computer.

Over $100,000

35.2% of these organisations described the average computer in their office as purchased new, 1-2 years old.

30.7% described their average computer as purchased new, 2-3 years old.

16.3% described their average computer as purchased new, less than 1 year old.

10.6% described their average computer as purchased new, more than 3 years old.

0.4% don’t have a computer.

Average Computer in the Office (Under $10,000)
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Average Computer in the Office ($10,000 - $100,000)
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Average Computer in the Office (Over $100,000)
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Q27: If you are not currently using the Internet, or are not using it to the extent you think you should be, 

what is holding you back? [Multiple selections were allowed]
	 
	We don’t have the staff to manage it


	We can’t afford it financially
	We’re not sure it would be useful to our org
	We’re too busy with core business to take time to learn
	We lack a clear understanding of how it works
	It would not be useful to the groups we serve
	The technology is too intimidating
	We used to use the Internet but we have stopped using it now

	All Orgs
	50%
	47.60%
	36.60%
	28.30%
	20.80%
	28.60%
	13.80%
	5.50%

	Under $10,000
	54.20%
	50.60%
	46.50%
	21.50%
	20.20%
	37%
	17.70%
	8.40%

	$10,000 - $100,000
	46.90%
	49.30%
	34%
	29.90%
	21%
	26.20%
	9.40%
	2.20%

	Over $100,000
	50.70%
	38.50%
	24.70%
	41%
	19.70%
	26%
	33.30%
	3%


Q28: Assuming funding was available, to what degree would the following products or services – or more of 

these products and services, if they are available – be helpful to your organisation? [Multiple 

selections were allowed]
Table 1

	
	Assistance with development of Website


	Assistance with enhancement/

update of Website


	Computer software training


	Computer and printer maintenance and support


	Updating virus software


	On site technology training/

consultation


	Assistance with installation of hardware



	All Orgs
	54%
	53%
	51%
	50%
	49%
	48%
	44%

	Under $10,000
	45.6%
	41.9%
	36.8%
	42.7%
	46.7%
	36.1%
	36.9%

	$10,000 -   $100,000
	54.7%
	51.9%
	52.7%
	50.6%
	48.3%
	48.4%
	47.6%

	Over $100,000
	62.1%
	64.6%
	58.8%
	53.9%
	49.8%
	57%
	45.6%


Table 2

	
	Online technology training/

consultation

	Assistance with installation of software


	Assistance with the development of a technology plan


	Technical planning tools


	Internet access


	Internet training


	Linking computers together in an office



	All Orgs
	42%
	40%
	41%
	38%
	38%
	38%
	33%

	Under $10,000
	34.8%
	35.4%
	36.4%
	33.2%
	36.6%
	30.9%
	27.6%

	$10,000 - $100,000
	4.3%
	43.3%
	40.6%
	36.5%
	37.2
	43.3%
	28.6%

	Over $100,000
	47.4%
	39.8%
	48.2%
	45%
	39.4%
	38%
	43.1%


Q30: Regardless of whether you currently have access to these tools or not, to what extent do you think 

ICTs are useful for the following activities? [Multiple selections were allowed]
Table 1

	
	Creating a record of what we do
	External information sharing
	Accessing online databases
	Improving the image of our organisation
	Researching funding sources
	Internal information sharing
	Applying for government and private funding

	All Orgs
	83.6
	78.7
	77
	75.6
	72.6
	71.2
	71.2

	Under $10,000
	81.2
	72.1
	75.9
	70.9
	68
	69.5
	67.2

	$10,000 - $100,000
	81.6
	77.9
	75.2 
	75.2
	75.1 
	66.2
	71 

	Over $100,000
	84.6
	86.5
	81.1
	80.5
	76
	78.8
	77.1


Table 2

	
	Accessing government information


	Internal communication


	Compliance and accountability reporting
	Encouraging involvement in our programmes
	External information sharing


	Purchasing products or services for your organisation
	Delivering services to clients



	All Orgs
	69.8
	67.6
	64.8
	62.7
	61
	57.3
	54.3

	Under $10,000
	63
	69.1
	57.9
	60
	58.4
	19.9
	49.6

	$10,000 - $100,000
	33.6
	64.8
	62.7
	63.2 
	58
	53.4
	51.9

	Over $100,000
	78.8
	70.3
	76.8
	64.7
	67.4
	68.2
	59.5


Table 3

	
	Selling your org’s products or services
	Acquiring training from others


	Recruiting staff and volunteers


	Conducting advocacy campaigns


	Providing training to others


	Accessing the CommunityNet Aotearoa website
	Conducting fund-raising by accepting or soliciting online donations
	Making computer technologies available to clients or members

	All Orgs
	52.3
	50.4
	42.8
	42.3
	42
	40.1
	37
	34.7

	Under $10,000
	44
	50.3
	38
	43.5
	41.8
	40.3
	39.9
	33.3

	$10,000 - $100,000
	51.3
	46
	49.4
	45.2 
	41.6
	40.6
	37.9 
	32

	Over $100,000
	60.5
	55.5
	49.6
	37.6
	41.8
	40.1
	32.8
	39


Q31: We currently use these technologies for: [Multiple selections were allowed]
Table 1

	
	Creating a record of what we do
	Communicating with people outside our organisation
	Communicating with other people within our organisation
	Internal information sharing 


	Compliance and accountability reporting
	Accessing government information


	Researching funding sources



	All Orgs
	79.4
	79
	69.5
	63.5
	53.8
	51.4
	50.5

	Under $10,000
	63.3
	58.1
	65.8
	55.3
	41.5
	36
	37.4

	$10,000 - $100,000
	66.7
	65.9
	68.2
	58.6
	48.9
	47.3
	53.1

	Over $100,000
	78.5
	86.1
	75.0
	76.7
	70.7
	70.5
	66.6


Table 2

	
	Improving the image of our org
	Accessing online databases


	Applying for govt and private funding
	Encouraging involvement in our programmes
	Purchasing products or services for your org
	External information sharing


	Delivering services to clients


	Selling our org’s products or services

	All Orgs
	49.4
	49.2
	48.1
	43.9
	42.4
	42.3
	32.5
	32.1

	Under $10,000
	38
	37.5
	31.7
	38.7
	15.8
	34
	28.5
	16.9

	$10,000 - $100,000
	45.2
	48.4
	46
	41.3
	39.3
	38.1
	27.2
	31.5

	Over $100,000
	64.4
	61.2
	65.2
	50
	60.3
	54
	41.4
	44.8


Table 3

	
	Recruiting staff and volunteers


	Acquiring training from others


	Making computer technologies available to clients or members
	Accessing the CommunityNet Aotearoa website


	Providing training to others


	Conducting fund-raising by accepting or soliciting online donations
	Conducting advocacy campaigns



	All Orgs
	23.3
	22.7
	19.6
	18
	17.1
	14.6
	12.4

	Under $10,000
	12.6
	18.3
	14.8
	12.5
	17.2
	11.4
	11.2

	$10,000 - $100,000
	19.3
	16.5
	16.1
	16.4
	11.7
	27.3
	12.3

	Over $100,000
	37.6
	33.1
	29
	25.1
	23.2
	14.4
	13.5
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