Department of Communication
University of Utah

Organizational Communication Undergraduate Degree Emphasis

Associated Faculty

· Professor James A. Anderson

· Professor Karen Lee Ashcraft

· Professor Connie Bullis

· Professor George Cheney

· Professor Leonard Hawes

Courses Required for All Communication Majors

TWO courses from this list:

· COMM 1270: Analysis of Argument
· COMM 2110: Introduction to Interpersonal Communication

· COMM 3050: Theories of Communication

· COMM 3420: Performance and Culture
· COMM 3490: Communication and Public Issues

Plus any TWO 5000-level courses (see below)

General Description of Area of Concentration
This is the study of work and organizational life, emphasizing history as well as contemporary practices.  Organizational communication study is a sub-discipline in its own right:  it is grounded in communication and rhetorical theory, and draws from intellectual traditions in management, philosophy, sociology, psychology, political science, anthropology, socio-linguistics, ethics, cultural studies, critical theory, and literature. The organizations we study certainly include corporations and work related entities but also include volunteer, social, and other member directed associations. Students are invited to explore topics such as communication networks, leadership and relationships, the expressions of power and of resistance, teamwork and employee participation, the roles of new technologies, debates over globalization, and ethical issues such as diversity and social responsibility. The organizational communication student will learn to think critically about work/professional/associational practices and situations, as well as acquiring specific skills for the analysis of messages in organizations.
Required Content Courses

· COMM 3170:  Introduction to Organizational Communication 

(offered every semester, in either large-lecture or discussion-oriented class

format)

Plus, TWO of the following three courses:

· COMM 4170:  Organizational Communication Practicum

(offered at least once a year)

· COMM 5170:  Contemporary Issues in Organizational Communication

(offered at least once a year)

· COMM 4180:  Research Seminar in Organizational Communication

(offered at least every other year)

Required Course in Research Methodology

· COMM 3710 --OR--
· COMM 5710

Suggested Clusters of Electives for Various Personal and Career Interests 
· Interpersonal Issues in Organizational Communication:  Offering a Complement to Human Resources Management
This cluster of courses is intended especially for the student who wishes to focus on “micro” issues of relationships in organizations.  It is most relevant for those aiming for careers in human resources management, training, group facilitation, executive coaching, event planning, and career counseling, where the capacity to deal effectively with people in a variety of situations is paramount.  Whether supervising employees, conducting an orientation program, or planning successful meetings, the ability to interact with diverse types of people to achieve collective goals is important.

COMM 1120:  Small Group Communication

COMM 1200:  Principles of Public Speaking

COMM 3110:  Interpersonal Communication

COMM 3040:  Communication and Relationships

COMM 3070:  Gender and Communication

COMM 3120:  Family Communication

COMM 3180:  Communication and Social Behavior

COMM 3330:  Negotiation and Interviewing

COMM 5140:  Communication and Aging

COMM 5150:  Dialogue and Cultural Studies

COMM 5160:  Communication and Emotion

COMM 5450:  Communication and Culture

· Corporate Communications:  Emphasizing Message Production and Analysis

This cluster of courses is recommended especially for the student who plans on a career in communications management, within the business, public, or independent (non-profit) sector. Corporate communications today spans the concerns of marketing, public relations, and employee relations.  That is, the field of corporate communications includes certain elements of both “internal” and “external” organizational communication.  Practically speaking, corporate communications is concerned with a range of media and activities:  from speechwriting, to employee surveys, to image management, to advocacy lobbying.

COMM 1200:  Principles of Public Speaking

COMM 3110:  Interpersonal Communication

COMM 3330:  Negotiation and Interviewing

COMM 3460:  Communication Criticism

COMM 3670:  Principles of Advertising

COMM 3680:  Media Analysis and Planning

COMM 4580:  Public Relations Theory and Practice

COMM 5200:  Persuasion and Political Communication

COMM 5270:  Theories of Argument

COMM 5350:  Communication Ethics

COMM 5550:  Visual Communication

COMM 5590:  Integrated Marketing Communications  

· Organization and Society:  Emphasizing The Roles and Activities of Various Sectors, Including Non-profit Organizations and Non-governmental Organizations, and other Associations 
This cluster of courses features the complex interrelationships of organizations and institutions in the various sectors of our society.  Together these courses help the student appreciate a “macro” perspective on organizations and society. These courses treat the range of influences of organizations on public and private life, while highlighting the analysis of social problems, ethics, and public issues. In short, this cluster of courses underscores the ways organizations contribute to and reflect broader social trends. This set of courses would be especially relevant to students planning for careers in non-profit management, political advocacy, and service work in the U.S. and abroad.
COMM 1500:  Introduction to Mass Communication

COMM 3020:  Media Texts

COMM 3030:  Communication and Social Responsibility

COMM 3110:  Interpersonal Communication

COMM 3190:  Intercultural Communication

COMM 3490:  Communication and Public Issues

COMM 5260:  History of Public Communication

COMM 5200:  Persuasion and Political Communication

COMM 5320:  Freedom of Expression

COMM 5350:  Communication Ethics

COMM 5360:  Environmental Communication

COMM 5450:  Communication and Culture
· Conflict Management, Negotiation, and Mediation
This cluster of courses is attuned to issues of conflict management, negotiation (or “bargaining”), and mediation (and alternative dispute resolution).  These courses help prepare the student who will participate in or facilitate negotiations at the level of family, community, corporation, or nation. These courses draw especially upon the courses in conflict and peace studies within the department and beyond.

COMM 3110:  Interpersonal Communication

COMM 3190:  Intercultural Communication

COMM 3200:  Persuasion Theory and Practices

COMM 3330:  Negotiation and Interviewing

COMM 5120:  Group Communication
COMM 5170:  Dialogue and Cultural Studies

COMM 5270:  Theories of Argument

COMM 5340:  Communication and Law

COMM 5350:  Communication and Culture

COMM 5540:  Media and Ethnicity

Suggested Departments for Elective Courses
· Management
· Marketing
· Sociology
· Psychology
· Political Science
· Anthropology
· Economics
· Family & Consumer Studies
· History 
· English
· Philosophy
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